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Cigarettes – Most sold brands (MSB) in OECD Countries

Cigarettes – Most sold brands (MSB) in OECD Countries

Country MSB 2014

Australia Winfield

Austria Marlboro

Belgium Marlboro

Canada NA

Chile Belmont

Czech Republic Red &White

Denmark Prince

Estonia Marlboro

Finland L&M

France Marlboro

Germany Marlboro

Greece Marlboro

Hungary Sopianae

Iceland Winston

Ireland Silk Cut

Israel Marlboro

Italy Marlboro

Japan Mevius

Republic of Korea Esse

Luxembourg Marlboro

Mexico Marlboro

Netherlands Marlboro

New Zealand Holiday

Norway Prince

Poland L&M

Portugal SG

Slovakia Goden Gate

Slovenia Boss

Spain Ducados

Sweden Marlboro

Switzerland Marlboro

Turkey Winston

United Kingdom of Great Britain and Northern Ireland Marlboro Red Kingsize

United States of America NA

Source: World Health Organisation (WHO)/national delegates.
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